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ABSTRAK

FINA FEBRIANA, 22120115. PENGARUH PROMOSI EVENT SHOPEE
TANGGAL KEMBAR TERHADAP KEPUTUSAN PEMBELIAN
KONSUMEN PADA TOKO RESELLER ELLA SKINCARE DI SHOPEE.

Penelitian ini bertujuan untuk menganalisis pengaruh promosi event Shopee tanggal
kembar terhadap keputusan pembelian konsumen pada Toko Reseller Ella Skincare
di marketplace Shopee. Penelitian ini menggunakan pendekatan kuantitatif
deskriptif dengan memanfaatkan data sekunder berupa data performa penjualan
toko yang diperoleh dari Shopee Seller Centre. Data penelitian mencakup periode
November 2025 hingga Januari 2026, yang dianalisis berdasarkan indikator jumlah
pengunjung, jumlah pembeli, jumlah pesanan, nilai penjualan, dan tingkat konversi.
Analisis dilakukan dengan membandingkan performa penjualan pada hari event
tanggal kembar dan hari biasa untuk melihat perubahan keputusan pembelian
konsumen. Hasil penelitian menunjukkan bahwa event promosi Shopee tanggal
kembar memberikan dampak signifikan terhadap peningkatan keputusan pembelian
konsumen. Peningkatan tersebut tercermin dari lonjakan jumlah pengunjung,
jumlah pembeli, nilai penjualan, serta tingkat konversi pada hari event
dibandingkan hari biasa. Namun, dampak promosi bersifat jangka pendek dan
cenderung menurun setelah periode event berakhir. Temuan penelitian ini
menunjukkan bahwa promosi berbasis event tanggal kembar efektif dalam
mendorong keputusan pembelian konsumen dalam jangka pendek dan dapat
dimanfaatkan secara strategis oleh pelaku usaha reseller dalam meningkatkan
performa penjualan di marketplace.

Kata kunci: Promosi Penjualan, Event Tanggal Kembar, Keputusan
Pembelian, Marketplace, Shopee.
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ABSTRACT

FINA FEBRIANA, 22120115. THE EFFECT OF SHOPEE DOUBLE DATE
PROMOTIONAL EVENTS ON CONSUMER PURCHASE DECISIONS AT
ELLA SKINCARE RESELLER STORE ON SHOPEE.

This study aims to analyze the effect of Shopee double date promotional events on
consumer purchase decisions at the Ella Skincare Reseller Store on the Shopee
marketplace. The study employs a quantitative descriptive approach using
secondary data obtained from Shopee Seller Centre. The research data cover the
period from November 2025 to January 2026 and are analyzed based on several
performance indicators, including the number of visitors, buyers, orders, sales
value, and conversion rate. The analysis focuses on comparing sales performance
between double date event days and regular days to identify changes in consumer
purchase decisions. The results indicate that Shopee double date promotional
events have a significant impact on increasing consumer purchase decisions. This
impact is reflected in the substantial increase in traffic, number of buyers, sales
value, and conversion rates during the event days. However, the effect of the
promotion tends to be short-term and decreases after the event period ends. These
findings suggest that double date promotional events are effective as short-term
marketing strategies and can be strategically utilized by reseller businesses to
improve sales performance on marketplace platforms.

Keywords: Sales Promotion, Double Date Event, Purchase Decision,
Marketplace, Shopee.
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